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YEAR OF THE SNAKE: AN ANALYSIS 
OF THE POLISH URBAN LEGEND 
OF THE VISTULA PYTHON
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Abstract: Stories about wild and domesticated animals are among the most 
popular categories of urban legends. In modern folklore, they appear myste-
riously, often following strange or scary happenings, like a quite recent tale, 
created in 2018, when the molted skin of a large snake (later identified as an 
Indian python) was found near the banks of the Vistula River in the suburbs 
of Warsaw. Owing to the extensive media coverage, the news spread quickly 
throughout Poland. For obvious reasons, people wondered where the snake 
was hiding. Several eyewitnesses, who could see the predator (or something 
that resembled it), wanted to give an account. Such animals then “disappear” 
forever but leave their mark on pop culture. The snake myth thus gave rise to 
numerous stand-up comedy acts, amateur music videos, and a comic book. This 
study analyses a number of such examples, obtained from the Internet. It also 
focuses on the mechanisms of the formation of urban legends, and their relation 
to fake news. One of the main questions of the article is therefore: why do these 
kinds of stories gain such wide popularity? Furthermore, the aim of the study 
is to analyse the reactions of Internet users to the news about the python. The 
topic was commented on by people with different world and political views, so 
it is worth considering whether the message about the python could play an 
important role in the integration of Polish society, or as a just another platform 
for the exchange of thoughts.

Keywords: urban legends, modern folklore, Polish culture, Internet studies, 
fake news
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Introduction

In the summer of 2018 the Polish media reported the discovery of the skin of an 
Indian python near Warsaw (Dachnij 2018). The news spread quickly, becoming 
a nationwide sensation because the media ceaselessly fed people shocking 
details (Bukłaha 2018). However, for observers of social life it was clear that 
much of the information was entirely unreliable. In addition, there were certain 
similarities in this case with the stories of another exotic animal running wild in 
Poland, namely the puma. Rumours about this wild cat roaming freely through 
Polish villages are revived every year during the holiday season (see Kozicki 
2019). Furthermore, contemporary folklorists are thoroughly familiar with the 
motif referred to as “Big Cats Running Wild”, narratives about large exotic pred-
ators living outside their natural habitats. Popular almost all over the world, they 
can be found in many collections of so-called “urban legends” − according to Jan 
Harold Brunvand’s definition, these are “apocryphal contemporary stories, told 
as true but incorporating traditional motifs, and usually attributed to a friend 
of a friend (FOAF)” (Brunvand 2012, 60–61). The case of the Vistula python 
seems to be just another story of this kind.1 Since the topic is quite recent, it has 
not been mentioned in any study on urban legends. However, it has become an 
exceptional inspiration for many cultural texts, such as memes, comic books, 
and even stand-up comedy acts. 

This paper therefore focuses on verbal forms of contemporary folklore, 
such as urban legends, which appeared in the comments of Internet users, and 
it examines the sources of such folklore myths from which the public derives 
information that has little or no credibility. Moreover, in view of the massive 
expansion of online news media, it is impossible to also ignore the problem of 
fake news, which contributes to misinformation, disinformation, or mal-infor-
mation (Marwick 2018, 479). News from tabloids will be analysed in particular 
− this type of media, focused on a sensational message, provides a space where 
unconfirmed rumours circulate freely and reach a large audience. Although 
tabloids are generally believed to be a low-quality source of information, they 
are important for folklorists when studying the spreading of fictitious messages. 

Furthermore, my analysis of the Vistula python case is aimed at learning 
about the various types of responses of contemporary Poles to python reports. 

1 The adjective “Vistula” came from the fact that the snake was found near the banks of the Vistula 
River.
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In this way, the article also analyses active civic participation in an online public 
space. The purpose of the study is therefore to prove that the media chaos 
surrounding this topic led to the trivialization of the snake issue by provoking 
the previously mentioned diverse civic and artistic responses. Such projects also 
provided an excellent opportunity for the cooperation of people of different ages, 
because the subject intrigued both adults and children. Contemporary urban 
legends, as messages of intersocial folklore (Łuczeczko 2007, 97), can therefore 
be treated as an important area for research on social integration and citizen 
cultural engagement in current affairs. Although news media, and local news 
websites in particular, treated the issue with due seriousness, recommending 
that people not leave their houses (Wyborcza.pl 2018), public comments ranged 
from very serious to humorous and sarcastic (see comment section in Orszulak 
2018a). The disrespectful attitude of society to the subject could be seen, among 
other places, in numerous pop-culture messages, which will also be presented 
in this article. 

The non-participant online observation that I have been involved in since 
2018 confirmed that web users not only observed but also created and spread 
python rumours and memes (Kozinets 2012, 14). Although the snake topic 
gained huge popularity on the Internet, it existed outside this environment as 
well. Moreover, the research on online communities can lead to conclusions that 
are useful for describing society in a broader cultural context, i.e., a community 
in general (Kozinets 2012, 49). This is especially relevant now, when our con-
sumer needs are largely satisfied by the Internet. It should be emphasized that 
Internet users are primarily consumers of content available on Internet websites 
– therefore, under the influence of their preferences, customized advertisements 
appear in their computers. As the Vistula python becomes popular, it is not 
surprising to see advertisements referencing it. This issue will be clearly visible 
in the examples of real-time marketing in this article.

The choice of a non-participant online observation was dictated by the 
following conditions – the main object of research is the Internet community, 
which often becomes distrustful when the subject of the analysis is revealed to 
them. In addition, the article also analyses news from official portals. The choice 
of the Internet community was due to the fact that it is on the Internet that 
a large amount of data about the Vistula python could be effectively obtained 
in a short time. In order to find specific materials, I used the Google search 
engine, an extremely useful, although sometimes insufficient, tool. For that 
reason, while exploring texts on social networks such as Facebook or Instagram, 
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I used internal search engines, which allow the researcher to reach materials 
not always easily accessible from the level of the Google search. I also relied 
on the statistics produced by Polish media monitoring services and on articles 
from websites which gathered information about the python (for example in the 
form of memes: TOB 2018). The online media observation, which provides the 
basis for this article, has been conducted from the moment the Vistula python 
appeared in the network, in July 2018, and up to February 2020. Over the past 
year, however, official reports about the Vistula python have been extremely 
rare. Nonetheless, before investigating the python phenomenon and analysing 
a range of examples from the Internet, I first outline the mechanisms of the 
emergence and spread of contemporary folk tales, without which the Vistula 
python story would not exist.

Contemporary Folk Tales and Their Relation to Oral Tradition

Urban legends are contemporary stories told as true and attributed to a FOAF 
mechanism (Brunvand 2012, 60–61). Sometimes they are also called urban 
myths − the prefix “urban” appears here to distinguish them from the genre 
of traditional folklore, i.e. from myths whose action, unlike in urban legends, 
are set in the distant past, and are not based on actual events, and in which the 
presented world appears fantastic (Kosowska 1985, 75). On the other hand, 
urban myths are related to current, sensational events. However, in terms of 
functionality and structure, these dynamic and recurring contemporary narra-
tives are similar to old folk tales derived from traditional folklore. Urban legends 
are therefore characterized by high variance and formulability, especially oral 
ones, which nowadays complement the stories circulating on the Internet 
(Hajduk-Nijakowska 2012, 10). The topics of urban legends are extremely 
diverse: from current events to pop culture themes borrowed from literature, 
films, and comic books. Moreover, urban legends often carry some specific 
functional features: they can be used for entertainment (telling them is then 
a form of passing time) or become a tool for educating the society (legends with 
a moral). Legends may also serve political and propaganda goals: the Colorado 
potato beetle from 1950 is a classic Polish example (PKF 1950).

Since legends appear suddenly and circulate freely, it is usually quite dif-
ficult to determine their origin. They evolve over time, making any verification 
impossible. In addition, their transmission is worthy of attention. In fact, it may 
be difficult to distinguish an urban legend from a simple rumour because they 



  
M A T E U S z  N A P I ó R K O w S K I  |  Y E A R  O F  T H E  S N A K E

237

are reproduced in a similar way, although the latter on a smaller scale (Jęczeń 
2010, 155). For this reason, folklorists started referring to urban legends as 
“macrogossip” (Czubala 2014, 22). 

The difference between this genre and other folk tales is the use of the 
“friend of a friend” or FOAF mechanism. The acronym of the “friend of a friend” 
phrase was proposed in the late 1970s by the English journalist and writer 
Rodney Dale (Dale 1978, 37). Dale pointed out that this formula is repeated in 
some of the contemporary narratives: people telling the story emphasize that 
they heard it from a friend, that they read about it somewhere, or that it has hap-
pened to “a friend of a friend” (Czubala 2014, 158). In this way the anonymity 
of the source of information (typical of folklore storytelling) is preserved. The 
teller disclaims responsibility, the legend circulates, and as the outline is retold, 
new details are added to refresh the storyline. This type of a “deaf phone” game 
eventually weakens the narrative and the legend disappears, only to reappear 
some time later (Czubala 2005, 7).

Similar folklore characteristics, such as FOAF and deaf phone, or their 
various types of functionality, can also be found in the narratives discussed 
in this article. A brief description of the urban legend phenomenon and the 
outlining of the mechanisms of its spread presented in this part of the article 
will be helpful in the study of the Vistula python phenomenon, which is the main 
subject of analysis in this paper. However, before I move on to the analysis of 
the snake, the narrative about the Polish puma living in the wild is also worth 
mentioning − it is a very similar thread, both in terms of official media coverage 
and public reaction.

The Role of the Media in Shaping “The Polish Puma” Story

One of the most popular examples of the “Big Cats Running Wild” theme is the 
story of the Surrey puma (Brunvand 2012, 211). This legend, known since the 
1960s, enjoys unflagging popularity in the United Kingdom (Brunvand 2012, 
61). According to witnesses, the beast appears suddenly in rather unfortunate 
places. There are many more similar accounts of other animal sightings, for 
instance of alligators in the New York sewers (see Brunvand 2012, 15). This 
particular type of urban legends is famous all over the world, and some of them 
can be compared to so-called migratory legends (Simpson and Roud 2000). 
A migratory legend is a “legend which is found repeatedly at different places, 
having the same plot in every case but with place names and/or topographical 
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details tailored to fit the individual site” (for more about migratory legends, see 
Simpson and Roud 2000, 252). Over time, they get tied to the local context (e.g., 
proper names and elements of culture are added) but this does not change the 
fact that they are of international recognition.

Although a puma roaming across Europe is a highly unusual sight, some 
reports may be based on facts. Problems with determining the source of 
information do not necessarily indicate the fictitious nature of the information. 
However, when the animal is seen in many different places at the same time 
(a macro-scale case), one may have reasonable suspicion that the majority of 
the accounts are not true.2 In this context, the contribution of the media that 
publicize such events is indisputable. When public opinion is confronted with 
sensational news, the recommended course of action is to seek reliable sources. 
However, finding any trustworthy ones seems difficult nowadays, especially on 
the Internet. By publishing unverified messages, news websites add to the con-
fusion instead of clearing it up. Quoting anonymous specialists (M.C. 2018) and 
referring to the accounts of mysterious eyewitnesses (Rakosz 2018) is extremely 
common. The existence of wild animals is “confirmed” by private videos and 
photographs, but these are usually blurry and unfocused. The captured shapes 
may well be of a puma or a large domestic cat (NTO.pl 2009). Nevertheless, 
stories about pumas or pythons are plausible because keeping exotic animals 
has become quite popular in Poland (Cieśla 2013). It sometimes happens that 
novice breeders cannot cope with the maintenance of demanding animals and 
abandon them (Portal 24jgora.pl 2017). This fact should be taken into account 
when trying to verify an animal legend.

The source-credibility problem is also related to the phenomenon of 
so-called fake news − unverified information intended to mislead the recipient 
(Palczewski 2018, 28). These false rumours contribute significantly to the 
popularization of legends about the puma or python. They include information 
presented in the mainstream media, messages shared in tabloids and local 
media, and satirical comments on current events (Marwick 2018, 475–476). 
Researchers indicate that fake news stories are generally created to intentionally 
spread lies or disinformation (Marwick 2018, 478), thus contributing to the 
formation of narratives that over time transform into urban legends. This phe-
nomenon is strictly connected with online media, which face enormous time 

2 Based on the information collected in 2009, Filip Graliński examined the puma’s locations and 
marked them on a map (Graliński 2009).
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pressure in terms of publishing news (Frank 2015, 328). An explanation of the 
mechanism behind the transformation of fictional news into legends can be 
found in Bill Ellis’s article “Fake News in the Contemporary Legend Dynamic”: 
“If the story is […] passed on by others who find it credible, even when they 
doubt its truth, it becomes a type of legend. Thus, fake news becomes part of 
a cultural debate process, a claim that cannot be confirmed based on secure 
standards of evidence. In other words, it becomes a form of legendry” (Ellis 
2018, 401). It is difficult to determine whether python narratives were created on 
the basis of fake news, since the animal was never found, as I explain later in this 
article. In the meantime, many variants have begun to appear, and moreover, 
the threat of the exotic animal running freely in Poland qualifies these narratives 
as urban legends.

When it comes to official news, many websites compete for readers’ atten-
tion − in such circumstances fact-checking is minimal (Himma-Kadakas 2017, 
29). As a consequence, the Web is flooded with unverified information, which is 
not necessarily aimed at misleading the reader (Marwick 2018, 478). However, 
misinformation does not come only from official media sources. Research on 
Internet user behaviour has shown that the credibility of news published on 
social media depends on who recommends or shares it (Marwick 2018, 504). 
Without knowing the source of the news, people can unknowingly pass on 
false information. This is especially evident with news about sensational and 
controversial events. Alice E. Marwick acknowledges these characteristics and 
describes fake news as follows:

“Fake news” content is clickbait. The goal of the fake news producer is to have as 
many people spread their content as possible. The easiest way to do that is to find 
a news item that will be shared by people of different political proclivities. This 
can be a sensational claim about vaccinations or conspiracies or animals − topics 
that appeal across party lines − or it can be a story that includes both conservative 
and liberal points of view (Marwick 2018, 502). 

 
It should be emphasized that readers form some preliminary assumptions about 
the news even before reading it (Frank 2018, 386). Headlines that attract the 
attention of readers with their unusual and sensational information play an 
important role here. The emotionality of the message begins to dominate over 
the issue of the credibility of the content − interestingly, not only in the case 
of tabloids. Research shows that big news services (see TVN Warszawa 2018) 
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are associated with what is referred to as “presumption of legitimacy”: readers 
devotedly believe in the reliability of the source of information (Frank 2018, 
386). However, this is frequently a misperception.3 In addition, readers’ faith in 
the credibility of the online media reflects their previous faith in the credibility 
of newspapers and television (Himma-Kadakas 2017, 29). Although it is rec-
ommended that Internet users should carefully investigate the sources and, if 
possible, compare reports from various websites, fake news has become a major 
threat to public trust in the media. However, this tendency seems impossible 
to eliminate, considering the diversity of the Internet environment (Palczewski 
2018, 28). After all, the spread of fake news depends largely on Internet users, 
and particularly on how important a given issue is to them (Marwick 2018, 487). 

The activity of Web users in transmitting unverified information about the 
wild puma is also notable, although on a slightly smaller scale. Fake reports 
about this animal are popular in Poland and often recur. The alleged sightings 
of the cat were reported in 2009, 2011 (Strauchmann 2011), and 2015 (mab/mk 
2015). According to several reports, in 2009 as many as five pumas were spotted 
in different places. The cats, two of which travelled from the Czech Republic to 
Poland, were believed to have escaped from a zoo or an illegal breeding farm in 
the Czech Republic. Naturally, there was a lot of Czech media attention on this 
news as well (Štůsek 2009). 

The topic returned in 2011: the media reported sightings of a big cat that 
supposedly travelled from Poland to the Czech Republic. The headlines read: 
“Sensational news! Puma runs wild in South Moravia. Slovak and Czech media 
have already reported three sightings of an American puma in South Moravia. 
The director of the Opole Zoo believes that the cat could be their property!” 
(Strauchmann 2011). The suggestions that Poland had its own puma were 
obviously absurd. It should be noted, however, that this type of news usually 
appears just before or during the summer season – that is, when journalists 
lack attractive topics to write or talk about. Sadly, fake news stories are rarely 
corrected, and a few exceptions (e.g., when the media [TVN24 2009] mentioned 
that the puma seen in Silesia Province turned out to be an ordinary cat) seem 
to prove the rule. These types of retractions, however, were rare in the case of 
the python.

3 For example, Washington Post and New York Times journalists can also fabricate news (Frank 
2018, 381).



  
M A T E U S z  N A P I ó R K O w S K I  |  Y E A R  O F  T H E  S N A K E

241

“Python Goes Hunting!” Press Reports About the Vistula 
Python

The first information about the Vistula python was released at the beginning 
of July 2018. An over five-meter-long exuviae of an Indian python was found 
on the banks of the Vistula River in the town of Gassy, near Warsaw.4 The first 
press articles contained photographs of several employees of an animal rescue 
foundation holding the snake skin (Konieczek 2018). After the discovery of 
the reptile traces, the police and other emergency services arrived at the site, 
and the river patrols started searching the area. The press warned people to be 
cautious and keep away from the restricted zone until the case was resolved 
(Konieczek 2018). The news spread quickly, becoming a nationwide sensation. 
News websites published maps and infographics showing the area of python 
activity in an attempt to answer the question about its whereabouts (see Figure 
1). However, most reports, published mainly on Polish websites associated with 
the tabloid press, such as Super Express (Super Express 2020) and Fakt (Fakt 
2020), were based on pure speculation and repeated the same information. That 
is a common mechanism of the spread of fake news − under time pressures, 
many websites publish unverified information based solely on dubious evidence.

These articles seemed to have a great potential to transform into forms 
similar to urban legends. The sensational accounts influenced public opinion 
and led to the creation of numerous rumours. Soon almost all press publications 
came from nonexperts. That was partly connected with the fact that Polish 
celebrities, including the famous clairvoyant Krzysztof Jackowski, were often 
involved in the search. In the article “Krzysztof Jackowski Shows Us Where the 
Python Hides” on the rmf.fm tabloid website, one could read:

Krzysztof Jackowski had a vision in which there was a six-meter python, the 
one which had caused so much panic among residents of Mazovian towns 
on the Vistula River. Where is the reptile hiding according to the clairvoyant? 
[...] According to the clairvoyant [...] the python has not travelled far. The man 
indicated a small beach by the Vistula near the village of Dębina [18 km north of 
Warsaw] as the whereabouts of the reptile terrorizing the neighbourhood (Staroń 
2018).

4 As a side note, it is worth adding that the Vistula python was mentioned in the entry about the town 
of Gassy in the Polish version of Wikipedia (Wikipedia 2020).
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Another Polish celebrity, detective Krzysztof Rutkowski, also participated in 
the snake hunt (Solecka 2018). Gossip websites like pudelek.pl used the snake 
to gossip about showbiz personalities. People could learn that famous Polish 
singer Maryla Rodowicz was more worried about her cats than about her 
own life: “Maryla Rodowicz is not afraid of the python: ‘I will eat the python 
before it eats me’” (Pudelek 2018). These types of celebrity responses to the 
news about the python were featured frequently in the news media. Some of 
these articles showed the supposedly bold attitudes of celebrities, while others 
presented a feeling of fear and uncertainty, but sensationalism dominated all of 
them. Nevertheless, these reports did not leave the reader indifferent to their 
content – most of the comments on this type of news were critical, as it turns out 
from my analysis of Internet users’ responses in the next section of this article.

Soon, in the news media there were suggestions that the snake could 
already be very far from the place where its skin was found. Less than two weeks 
after the incident, the Toruń information website ototoruń.pl (the direct distance 
between Warsaw and Toruń is approximately 190 kilometres) published an 
account of a terrified resident:

Figure 1. “The services are looking for a python near Piaseczno” – infographics showing 
the area of the snake search (Orszulak 2018a).
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I was walking across the bridge when I saw a snake in the river!!!! THIS IS NOT 
A JOKE!!!! I called 112 [the emergency number] and they gave me the Toruń Crisis 
Management Centre phone number. […] Please share! The snake was huge... 
Someone should take it seriously and do something about it! (TUB 2018).

Then when the whole nation was looking for the Vistula python, another snake 
went missing in the city of Bydgoszcz. The two-metre-long boa constrictor 
escaped from the breeding farm (confirmed information) but was soon captured 
(HW 2018). The power of gossip was so great and the relationship between 
the two events so obvious, that I received a message from a friend living in 
Bydgoszcz that the Vistula python was found in his hometown. In fact, the 
probability of encountering an exotic snake on Polish streets is very low, so these 
two facts were combined to make one story. This explains how event mixing 
leads to the emergence of subsequent variants of the urban legend; in a similar 
way, based on associations and randomness, numerous versions of the Polish 
puma stories were born (Graliński 2009).

Some time later, the news services reported on the aggressive behaviour 
of the python: according to warszawawpigułce.pl, an angler from Otwock saw 
something that resembled a snake attacking a beaver (Warszawawpigułce 
2018a). The animal was also believed to have attacked a dog. The following 
article headline shocked the public: “The Vistula Python Ate a Dog! The Beast 
is Still at Large. Hunters Are at the Site” (Warszawawpigułce 2018b). Owing 
to the fact that some articles were based on foreign reports, the python issue 
was promoted to the international rank:

The entire world is looking for the Vistula python. The issue is reported even in 
the Chinese media! [...] The whole world is interested in the fate of this dangerous 
animal living in the largest Polish river. The Vistula python has been mentioned 
by the British, German, and even Chinese media (AP 2018).5

The python’s origin was also discussed. It was speculated that the animal 
escaped from an erotic photo session in Warsaw (Chełmiński 2018), but the 
photographer denied it (Patyk 2018a). At the same time a paraglider saw some 
men throwing a large snake into the Vistula River; as it later turned out, they 

5 The text refers to both the media of Polish communities living abroad and big foreign newspapers, 
e.g. Der Spiegel and the Daily Telegraph (AP 2018).
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were the same people who worked on the set of the aforementioned session 
(BF 2018). 

Initially, the need to look for the snake was not questioned. Over time, 
however, some, including wild animal experts, began to wonder whether the 
python really existed. Several videos on YouTube refuted these rumours, like, 
such as one in which some veterinary doctors arrived at the site where the 
exuviae had been found (Zwierzętomania 2018). Unlike the news reports on 
many websites, these films were usually very professional and reliable, and 
they were aimed at criticising the media trend of spreading panic. In addition, 
they provided basic information about the python’s diet (small mammals, not 
humans), argued that the snake could not travel from Warsaw to Toruń, and 
warned that it was the animal that was actually in danger. In one video, a real 
Indian python was released into the rushes and tracked for some time (Plucik 
2018). In this way, the myths presented in the media were debunked. Moreover, 
there were also voices suggesting that the skin could have been planted by the 
snake owner as a joke (TVN Warszawa 2018). It should be noted, however, that 
generally sensation prevailed over reason in media, hence this type of reliable 
material was not used by the mainstream services.

Furthermore, the reaction of animal rights activists deserve special atten-
tion. Although they did not underestimate the need for a snake hunt, they were 
generally more interested in people’s attitudes on the topic. For example, in the 
intensely titled article “Urgent: Deadly Dangerous People Are a Threat to the 
Python”, Karolina Kuszlewicz discusses the issue of the inhumane treatment of 
exotic animals and the fashion of keeping them in entirely inappropriate condi-
tions (Kuszlewicz 2018). These opinions contrasted the publicized comments, 
as they usually added an informative dimension, as well as an emphatic one. 

The final piece of news about the python was broadcast at the end of 
September 2018. It was assumed that the snake had died because of low tem-
peratures (Dolak 2018). Neither the animal nor its owner was ever found, and 
the topic, abandoned by the media, was quickly forgotten. It did not reappear 
the next summer, although it must be remembered that the puma theme does 
not recur every year either, at least not as a nationwide sensation. In 2019 the 
Vistula python was only mentioned in an article which summarized all previous 
studies, but which did not provide any new information (Niedźwiecki 2019). 
It is now too early to say whether this topic was just a single-season sensation. 
Further observations are needed to clarify the issue. What is certain is that 
the number of forums providing information about the snake is astonishing. 
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However, this is the nature of the so-called “silly season”, a period (such as late 
summer) when the mass media often focus on trivial or frivolous matters for 
lack of major news stories. 

It is also worth noting that in their comments on the snake, many Internet 
users recalled a similar event from the 1980s, with a fantastic creature called 
Paskuda, a Polish cryptid similar to Nessie, living in Lake Zegrze near Warsaw. 
Lake monster reports recurred for several years. According to eyewitnesses, 
Paskuda fed on contaminated water, so soon after the construction of a nearby 
sewage treatment plant, the topic was abandoned. Later, the truth finally came 
to light: Paskuda, so frequently mentioned in Summer with the Radio broadcasts 
(especially in 1982), had been invented by the journalists of the Polskie Radio 
Program I (Polish Radio Channel 1) (Mielnik 2018). Moreover, it was created 
primarily for marketing reasons. The purpose was to encourage listeners to 
frequently listen to Polish Radio. There were no other hidden intentions behind 
Paskuda. However, this hoax indicates that media can have a powerful impact 
on the thinking and behaviour of citizens. It is particularly interesting that some 
Internet users compare the Vistula python topic to the monster created by Polish 
Radio − such statements clearly indicate how critical some Poles are about the 
snake issue, and also how sceptical they are of the media.

Internet Users’ Responses to Media Reports of the Python

Apart from journalists, Internet users also wrote at length about the snake. Their 
opinions can be found below articles on news websites and in social media. 
Since it would be difficult to analyse all these entries, I focus only on select 
examples.

This material can be classified into four categories. The first category 
includes the comments of Internet users who were mostly interested in the 
python’s whereabouts. The majority started with the FOAF formula, which 
leads to the claim that these are legendary narratives, for example: “A friend 
says that he saw something big in the Kępa Potocka canal a few weeks ago. 
But how could he see this in the dark?” (Internet user nicknamed Żoliborz-
Bielany; Patyk 2018b). The python sighting in Toruń was also reported: “Last 
night several people on the Toruń riverbank saw a snake. It was not a native 
species, it was huge and was swimming against the current” (Internet user 
nicknamed Ola, TOB 2018). This type of statement usually complemented 
official information.
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The second category of the comments discussed the dangers associated 
with the python running wild. These entries were always filled with intense 
emotions: “This python killed someone’s dog!!! And then it attacked another 
animal in the forest!!! The psycho owner of this snake will pay for that” (an 
anonymous Internet user, Pudelek 2018). They were also dominated by the 
frustration caused by the sluggish response of emergency services:

To be fucking honest, they should organise bigger search teams and look for that 
python. If it is already in Toruń, then they should increase the search area. People 
are afraid to leave their houses. Any noise scares them. I have a son and I’m afraid 
to let him play outside […]. What kind of rescue teams are they if they cannot trace 
this stupid beast? (an Internet user nicknamed Paulina, RED RMF 2018).

Sometimes the comments contained drastic descriptions and associated the 
python with the mysterious disappearances of people. For example: “Then 
a child or an adult will disappear without a trace, and after a few months they 
will find a half-digested body in the stomach of the snake […]. That’s horrible” 
(an Internet user nicknamed Makabryczny, Orszulak 2018b). People were also 
frightened at the very thought of the snake staying in Poland forever:

The person who bought the snake and released it should be publicly whipped and 
severely punished. This is not funny. People here are not used to this like in other 
countries […]. We have problems with ticks here in Poland. Do we need another 
one? Do we want to look around at every step for a snake, a venomous spider, etc.? 
(an Internet user nicknamed Przyroda (Nature), Orszulak 2018b).

These examples show how some of the Internet users write comments to express 
their fear of the snake. One of the main purposes of such statements, therefore, 
is to defuse anxiety (i.e., they fulfil an emotional function).

In the third category, some statements showed concern about the python 
and attention to animal rights. Similarly to animal experts, some Internet users 
pointed out that the Indian python would not survive long in the Polish climate, 
that it was harmless and in danger from humans: “From what I’ve heard in the 
news, you are going to kill it – what monsters are you??? The animal is not 
guilty! You can sedate it and take it to the zoo. Be humans, not monsters!!!” 
(an anonymous Internet user, Orszulak 2018a). Many comments touched upon 
people’s responsibility for the python. One of the entries reads: “Hey, what are 
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you afraid of? This animal is harmless. A poor, scared animal that needs help, 
and all you do is panic” (an Internet user nicknamed fanśmierci9; Dziennik.pl 
2018). However, the author’s nickname (fanśmierci9, i.e., “fanofdeath9”) may 
indicate irony; therefore the comment should not be fully trusted. This example 
shows that in addition to the informative function, such opinions may be created 
for entertainment purposes.

In the fourth and final category, there were sarcastic comments to the 
python story, with both extremely malicious and genuinely funny statements 
among them:

Most certainly Russia started a hybrid war after being eliminated from the World 
Cup. First, Indian python troops set off. They are moving on at night towards the 
decision-making centres of the country. Such a python can be a threat not only for 
fishermen, but also for tank crews because it can get inside tanks through the gun 
(Internet user, Do Rzeczy 2018).

The phenomenon can also be turned into a first-person narrative, which requires 
additional creativity of the author:

Hello people. It’s me, the Python. My name is Jacek and I want to apologize for 
frightening the good people of this beautiful country and its cities. I’ve decided to 
run away from home, getting supplies in Toruń, and now I am going to my beloved 
girlfriend. Her name is Nessy, she lives in Scotland. Take care, Poles (an Internet 
user nicknamed Python Jacek from Wisła, Dziennik.pl 2018).

In some of the comments from the fourth category, the snake also emerged 
in political references and critical remarks to the government. In the Polish 
language the word “snake” is commonly associated with negative qualities and 
is therefore used to describe bad and deceitful people: “And I came across a real 
snake pit [pol. kłębowisko żmij] in the very centre of Warsaw on Wiejska Street” 
(an Internet user nicknamed Mnia, Patyk 2018b).6 

Summing up, the comments of Internet users are varied. Most of them 
were informative, although some also passed for entertainment purposes, and 
some fulfilled the function of an emotional release. Although many of them 
made political references, they should not be treated as a separate category. 

6 Sessions of the Polish Parliament and Senate take place in the building on Wiejska Street.
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Despite the fact that the comments on the Vistula python can be considered 
as a democratic discussion in the public sphere, the references to politics, with 
few exceptions, were too superficial and general, and usually showed a negative 
attitude to any kind of authority. Moreover, it should be emphasized that the 
first official news about the python was full of emotions and could scare Internet 
users. However, the topic quickly found its way into the tabloids – apart from the 
element of sensationalism and inducing fear, texts included some information 
about the lives of celebrities at the same time, and this peculiar mixing made the 
information move towards the grotesque and absurd. Therefore, over time, the 
comments of Internet users began to express doubts, sometimes even empathic 
statements towards the animal – ones in which the python’s defencelessness 
was emphasized. Ultimately, the subject was reduced to a joke, and thus the 
snake problem was trivialized.

One important feature was that Internet users’ comments rarely referred to 
press articles directly. More often they expressed opinions and listed sightings 
of the Vistula python. Generally they were usually quite concise, although 
there were exceptions, like some comments presented in this section. Only 
a few bore a similarity to the style of urban legends, for example, by using the 
FOAF mechanism. It should be remembered, however, that this genre is still 
evolving, adapting to the rules of the online environment (Czubala 2014, 7). 
The example of the Vistula python indicates that in the online environment, 
these types of motifs are gaining a new performative dimension and means of 
expression that cannot be found in the oral tradition, like exchanges between 
people from different places and the non-simultaneous creating and receiving 
of content. It is recommended that further analyses should focus on these issues 
and evaluate how they affect the lifespan of a particular narrative over a longer 
period of time. Nevertheless, such diverse comments of Internet users about 
the python would be impossible if not for the numerous media articles under 
which the free exchange of ideas and information was possible. “No matter 
what you write, it is important that you write” − this unwritten social media 
rule applies to the news as well. Numerous, often contradictory reports on the 
whereabouts of the python, as well as grotesque information about the struggle 
of Polish celebrities with a dangerous animal, eventually led to the entire topic 
being ridiculed, introducing a category of sarcastic and humorous comments. 
This tendency, in which entertaining content was created, was also visible in the 
cultural texts based on python narratives, which I analyse in the next section.



  
M A T E U S z  N A P I ó R K O w S K I  |  Y E A R  O F  T H E  S N A K E

249

The Vistula Python in Polish Pop Culture

The analysed case seems unique not only because it provoked huge amounts 
of press reactions. The python quickly became the subject of online artistic 
projects, including ones that were humorous and often critical of various social 
phenomena. Obviously, that would not have been possible without the Internet, 
which accelerated and extended their spread. According to the Polish monitoring 
media service Press-Service (Press Service 2018a), the total number of materials 
concerning the Vistula python found on the Internet from July 7 to July 16, 2018 
was over 22,000 (see Figure 2). Unfortunately, comparing these data to other 
similar cases (e.g., Internet puma reports in 2015) is impossible, as there are no 
relevant statistics. Nevertheless, the number is impressive. The highest number 
of materials, almost 16,000, were shared on Facebook. Twitter came in second 
with 2128 results, followed by YouTube (348), Instagram (343), Wykop (101),7 
and then various blogs and forums (47). The Press Service infographic also 
included mentions on other websites (1829), radio and television texts (1209), 
and press reports (149). 

7 Wykop.pl is a popular Polish news website. 

Figure 2. “Python from the Vistula” 
– infographic showing the number of all 
publications about the snake  
(Press Service 2018b).
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Without a doubt, the most popular forms of expressing opinions about the 
hysteria associated with the python were Internet memes, which humorously 
portrayed the attempts to capture the snake and focused on the inefficiency of 
search services and tracking dogs (see Figure 3). The animal was also present 
in political memes; in 2018 the following phrase was popular in Poland: “How 
can I do that [various actions added to the meme] when the Polish constitution is 
being broken?” This text referred to the slogans of the political opposition to the 
constitutional violations of the Polish right-wing government − a constitutional 
court crisis began in 2015 and lasted long after. While the majority of these 
images featured well-known personalities, actors, athletes, and politicians, some 
showed the Vistula python, which could not “crawl” peacefully, apparently due 
to the Polish constitution being broken (see Figure 4). In this way, a political 
problem which had been circulating in the news media for a long time was 
trivialized and reduced to humorous memes. 

Another category of memes includes sexual innuendo references, in which 
the snake was compared to a penis. Pictures of the so-called “Janusz Nosacz”, 
a long-nosed monkey (lat. Nasalis larvatus) who is often referred to as the 
carrier of the flaws of Polish society, were used in this context. In one particular 
meme (see Figure 5), a monkey – a symbolic image of a Pole (Kurdyła 2020) – 
compares its penis to the python. This is an example that trivializes the case of 
the python, turning it into a playful jest. 

Figure 3. “‘The tracking dog 
confirmed the presence of the 
python. There are new traces’. 
‘Yes, I confirm’” – an example 
of a humorous internet meme 
(Wykop 2018).
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Figure 4. “How am I to 
crawl calmly when the 
constitution is being 
broken in Poland?” 
– a meme on political 
issues (Express 
Bydgoski 2018).

Figure 5. “‘A snake has 
escaped near Warsaw’. 
‘I did not fasten the 
fly, so it ran away’” – 
meme as an unrefined 
joke (Besty 2018).
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In this context, memes related to the abovementioned Krzysztof Rutkowski 
seem particularly attractive. Media reports that featured photographs of the 
detective searching for the snake were quickly adapted by Internet users. On his 
Instagram profile, the detective himself shared a picture in which the python 
was hanging from his neck (see Figure 6). An obvious photo montage, it was 
funny enough for the celebrity to show it to his fans and followers. Since there 
was a plethora of concepts associating the snake with the famous detective, one 
of the news websites listed the most interesting ones (TOB 2018).

The huge popularity of the Vistula python ensured its entry into the world 
of advertising. Real-time marketing, a current trend on the Internet, is used by 
many companies for product promotion (Maddala 2017). Therefore the python 
appeared in supposedly humorous commercials of plastic pipes, which were 
supposed to serve as cases for a snake (see Figure 7), then in ads for pickled 
cucumbers because they looked just like a snake (see Figure 8). A python also 
appeared as the mascot of a well-known furniture company (Pinkbesyja 2018). 

Figure 6. A photomontage 
showing Detective Rutkowski 
and the snake (Red 2018).
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Figure 7. “Imet recommends: 
a six-meter-long python 
case” – advertising in real-time 
marketing (Imet 2018).

Figure 8. “We got him” – 
another example of real-time 
marketing (Krakus 2018).
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The python was also used to promote commercial services: one of 
Warsaw’s restaurants has put it in their menu (Natkabistro 2018). One of the 
escape rooms created a picture informing that in their room the python would 
be found within one hour (Escape Room 2018), a language school shared 
graphics to teach the currently popular word “python” (EDGARD jezykiobce.
pl 2018), and even a beauty salon referred to a python encouraging women to 
paint their nails the colours of the snake (We Love Nails 2018). More often, 
however, this seemed forced and unnatural; the companies simply wanted to 
seize the opportunity to gain some recognition. Nevertheless, there were also 
ingenious references among them: the owner of the Wanda bakery in Otwock 
started selling snake-shaped braided yeast buns, advertised with the following 
slogan: “Eat the python before it eats you” (see Figure 9). The entrepreneur 
said in an interview: “Especially children like these buns. Grandparents buy 
them for their grandchildren. We are surprised by the social media interest” 
(Śmigiel 2018). As can be seen, after the snake story had been exploited to the 
fullest extent, it returned as a casual and amusing element attracting customer 
attention. 

Figure 9. “Vistula python – 
eat a python before it eats 
you” – Python in the form of 
a roll (Picuki 2018).
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However, humour did not appear only in commercial advertisements. 
Articles published on the popular ASZdziennik.pl website had a similarly light-
hearted tone. I did not intend to put this example among the press materials, 
because ASZdziennik primarily has an entertainment function, not an infor-
mational one − the website is the equivalent of the American satirical service 
theonion.com. ASZdziennik, famous for its sarcastic fake news, also brought up 
the snake topic. It is worth noting that 2018 was another year of unrest caused 
by the European migration crisis, so the python also appeared in this context. 
One of the headlines related to the migration crisis read: “Indian python stopped 
by the police near the Vistula. Its blood alcohol content was a whooping 4.7%. 
The animal insulted the policemen and some refugees” (ASZdziennik 2018). 
These pieces of information are considered by some researchers as a fake news, 
though created with the intent to amuse (Frank 2018, 379). Readers, misinter-
preting the ironic statements, share them with their friends (Brodie 2018, 454). 
However, the reputation of ASZdziennik seems so well established in Poland 
that hopefully the online community recognizes its satirical attitude to reality.

Amateur films about the snake were also very popular. The Internet 
was flooded with videos about the snake hunt, including materials prepared 
by Urbex History, a group of explorers who visit mysterious and abandoned 
places (Urbex History 2018). Most frequently, however, the explorers were 
not very well equipped, and they made up for the lack of high-quality cameras 
with exaggerated acting and heavy editing (Dodo 2018). Such pilgrimages 
to places known from news reports associated with urban legends are called 
legend-tripping (Kinsella 2011, 28). They are aimed at verifying the accounts, 
which commonly abound in supernatural elements. Although no variants of the 
python story based on supernatural phenomena were produced, these journeys 
progressed according to a similar scheme: the search team visited the place 
mentioned in the legend and tried to reconstruct the circumstances of the actual 
event. In addition, a number of humorous podcasts and comedy acts revolving 
around the python motif can also be found on YouTube (see Cerstve Zarty 2018; 
Dwóch Typów 2018). 

One of the most delightful python-inspired video films is Snake Busters 
(Snake Busters 2018). The adaptation of the popular theme song for the 1984 
movie Ghostbusters was made by some children and the father of one of them. 
This shows that the topic of an urban legend can promote cooperation between 
generations: the father recorded the film in which the children played the busters 
of the snake. Without intergenerational dialogue, such a film would probably 
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never have been created. Snake Busters is an extremely interesting case because 
through co-creation and cooperation, both adults and children can comment 
on the python tale (and have a good time). Intergenerational cooperation is 
visible here in the division of responsibilities − the father deals with technical 
and logistic issues, while the children contribute their creative input. Popular 
culture also plays a very important role here − although only the father can 
remember the release of Ghost Busters in the 1980s, this movie has become 
a permanent part of the pop culture canon. Thanks to this, references to the 
original will also be familiar to younger audience.

Another example showing that urban legends reach the youngest is 
a short, 16-page comic book entitled About a Python That Terrorized Warsaw 
and Scared Tourists, published in 2018 (Jasiński and Jasiński 2018). It was 
created by Maciej Jasiński, a Polish screenwriter and comic book writer and 
his seven-year-old son Ksawery. This is yet another interesting example of the 
collaboration between an adult and a child: Maciej wrote the text, while Ksawery 
illustrated it (Gildia.pl 2018). Owing to the boy’s efforts and illustrations, 
Batman was employed to fight the snake. Nevertheless, the python topic was not 
taken lightly – the superhero presents his opinions about the snake and knows 
that he faces a situation similar to those known from urban legends. Batman 
says that the python feeds on media energy and that the media itself makes the 
fight against it so tough − referring here to the popularity that rumours spread 
from media circulation, which makes it difficult to debunk them (see Figure 10). 
Ultimately, Batman advises Poles to find a replacement topic which will make 
the python fall into oblivion. Paradoxically, even for the youngest readers, this 
simple comic can be a valuable source of knowledge about urban legends and 
critical media literacy − it teaches them how to approach media and fake news. 
However, since only a limited edition of 50 copies was published, the book did 
not achieve widespread popularity. Still, it is another example of how urban 
legends enable intergenerational communication.

As is apparent from the analysed examples, the python had a huge 
humorous potential. Other examples include Andrzej Milewski’s series of comic 
drawings (Andrzej Rysuje 2018), famous for political references (see Figure 11). 
Another reaction came from Mateusz Ożyński (fanpage Czcij niedźwiedzia 
[Honour the bear]; see Figure 12). These concepts are definitely unique and 
noteworthy. Some of these comics link the topic of the python with current 
political problems. However, it is difficult to find in them any deeper reflections 
on political or ideological issues − they are limited to criticisms of the current 
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Figure 10. “I discovered that the python feeds on energy from the media” – the Vistula 
python in the comic (Jasiński and Jasiński 2018).

Figure 11. “‘And this, my son, is 
the Warsaw mermaid’. ‘No idiot, 
it’s a python’” – another example 
of the python in a comic (Andrzej 
Rysuje 2018).

Figure 12. “‘The snake from the Vistula’, the services 
warn. ‘The snake is hungry and the weather is good 
for him’. ‘He can eat a child or a dog’. ‘Do not take 
apples from him’”. Example from a comic book 
(Czcij niedźwiedzia 2018).
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government of the Law and Justice Party, which is criticized by both the left 
and the right side of the Polish political scene. In this case, the python thread 
becomes merely an excuse for superficial political references. Surprisingly, 
according to some researchers, the Vistula python issue united people with dif-
ferent views and interests. This phenomenon, observed by journalist Małgorzata 
Karolina Piekarska just a week after the first media reports, was commented 
in her blog:

The Indian python, whose skin was found in Gassy near Konstancin, was widely 
discussed by both right-wing and left-wing portals, pro- and anti-government 
ones. The reptile united us […]. Everyone joked about it, or used it to comment on 
Polish social and political issues. And thus during the press meeting I learnt from 
memes, jokes, and other humorous comments that the snake had escaped because 
of the violation of the Constitution, or possibly from the hospital, perhaps joining 
the protest of resident doctors (Piekarska 2018).

Although the examples presented by the journalist are clearly associated with 
one side of the political dispute, it should be remembered that not all humor-
ous content about the python was political. Mockery of authorities looking 
for a python, or comments below online articles about how the writers had 
nothing better to write about so they wrote about the snake − these are some 
of the non-political examples of activities practiced by many people in regard 
to the Vistula python stories, and in this context they represent a discourse that 
reaches beyond political divisions. In this regard, the serpent narratives became 
a public platform through which different, not only political, perspectives were 
expressed, and therefore it brought people together in a discussion, although 
not necessarily uniting them.

Conclusions

The Vistula python occurrence, initially known and distorted by official media 
reports, soon evolved into an artistic theme. This was probably caused by public 
frustration over the prolonged and unsuccessful search for the reptile, as well as 
by the media’s saturation with the topic. Owing to the accumulation of dramatic 
and contradictory media messages, the topic was often perceived as grotesque. 
Instead of arousing fear, the snake began to amuse people, and was incorporated 
into many Internet memes, YouTube videos, and comedy acts. Discussed by 
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both adults and children, the topic encouraged creativity, providing space for 
intergenerational dialogue and solidarity. 

The great popularity of the python narrative did not come out of nowhere 
– Internet news services wrote a lot about the snake. The comments of Internet 
users were usually a reaction to that news, and the content of those comments is 
characterized by high variability. When it comes to their functions, we usually 
find the informational and entertainment purposes, along with the emotional 
function of discharging anxiety. At the beginning, many reactions were streaked 
with uncertainty and fear, but over time, irritation and exhaustion over the topic 
became clearly visible. Ultimately, the serious topic of the dangerous snake was 
trivialized, as evidenced by numerous ironic and humorous reactions. Stories 
that have not happened to the Internet users personally also prevailed – the 
information was usually second-hand, as is typical for urban legends. Finally, 
the Vistula python also became a symbol used in real-time marketing processes 
as the Internet is an environment focused on content consumption. Therefore, 
it can be concluded that the financial intentions of companies creating their 
advertisements based on python reports contributed to a further broadening 
of the customers for the serpent narrative.

As has been said, the python story facilitated social integration. It must also 
be mentioned that it was an element of intercultural dialogue, because although 
this particular theme was of Polish origin, the motif of the puma crossing Polish 
borders is known to Poles, Czechs, and Slovaks. In 2019, when the information 
about a dangerous puma in the Czech Republic was announced in Poland, 
a Polish-Czech phrase book entitled “How to Chase Away the Czech Puma” was 
published in the Polish tabloid Fakt (Kwejk 2018). It contains useful phrases for 
a possible encounter with the animal, but the translation is sloppy − the author 
most probably used the available online Polish-Czech translator, therefore 
the text contains mistakes. In Poland, the Czech language seems particularly 
interesting because of the extensive similarity of both languages. Interestingly, 
the facetious text was noticed by the Czech media (Pisingerová 2019). Although 
the motif of a puma crossing borders requires further research, these examples 
may be a starting point for a comparative analysis of how the theme developed 
in different countries.

When comparing the origin of the python phenomenon with the previously 
mentioned fantastic creature called Paskuda, they seem to be different. Paskuda 
was an example of fabricated, satirical fake news, disclaimed after some time. 
While in the case of the python, the first published photos and the snake search 
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were real. In fact, it has not yet been determined whether the python was just 
a hoax. In this case, only three months after the first reports (October 2018), 
the sensational theme was forgotten. However, the question remains: will the 
theme ever reappear? The snake is much more realistic and believable than other 
imaginary creatures that often occur in different folk tales. It should also be 
remembered that motifs associated with urban legends rarely disappear forever. 
Instead, they re-emerge from time to time. 

Nevertheless, an excellent summary of the phenomenon of the 2018 Vistula 
python is provided by the poem by Kajetan Kusina “Epitaph for the Vistula 
Python” found on the Kusi na kulturę fanpage on Facebook (Kusi na Kulturę 
2018). According to the author of this text, finding the snake is the goal that 
causes people to bury the hatchet and unite for a “better cause”:

“Epitaph for the Vistula Python”
O, mighty Python, you ruled the Vistula this summer
but suddenly disappeared – what a bummer!
How many warriors tried to catch you
To slay your body – for sure a few.
It was just ninety days
But our hearts thumped in wild ways
You were as fast as a thunderbolt
No one could capture you, just your molt.
Maybe that was your advice
That we shout “Get the nasty-nice”
What you gave our nation
was a common goal creation.
Hidden in the river hole
You played an important role.

Mateusz Napiórkowski is a MSc, PhD student at the Department of Cultural Studies 
at Nicolaus Copernicus University in Toruń. His specialization is in cultural studies 
and folkloristics. The main subjects of his scholarly interests are urban legends and 
related narrative forms – including fake news. Selected publications: “The Fire of 
the Students Dormitory No. 4 – Toruń’s Urban Legends and Students’ Folklore” 
(2016) and “Netlore Urban Legends as an Expression of Unrest in the Modern 
World” (2018). He is particularly interested in legendary narratives that appear in 
various cultural texts, but often in non-obvious contexts.
Email: matti.nap@gmail.com



  
M A T E U S z  N A P I ó R K O w S K I  |  Y E A R  O F  T H E  S N A K E

261

References

Andrzej Rysuje 2018. “Dzień dobry w piątek”. Twitter. Accessed April 12, 2020. https://
twitter.com/gazeta_wyborcza/status/1017666310669512704/photo/1.

AP. 2018. “Cały świat szuka nadwiślańskiego pytona. Piszą o nim nawet w Chinach!”. 
Super Express. Accessed April 12, 2020. https://www.se.pl/warszawa/nadwislan-
skiego-pytona-szuka-caly-swiat-aa-oHdJ-SfNZ-ihRr.html.

ASZdziennik. 2018. “Pyton tygrysi zatrzymany nad Wisłą. Miał 4,7 promila, obrażał 
policjantów i ubliżał uchodźcom”. ASZ Dziennik. Accessed April 12, 2020. https://
aszdziennik.pl/123723,pyton-z-warszawy-zatrzymany-nad-wisla-w-stanie-upoje-
nia-obrazal-policjanto.

Besty. 2018. “Wokolicach Warszawy”. Besty.pl. Accessed April 12, 2020. https://besty.
pl/3946579.

BF. 2018. “Sprawdzają właścicieli pytonów w całym kraju. Jest dochodzenie policji”. 
Gazeta.pl. Accessed April 12, 2020. https://metrowarszawa.gazeta.pl/metrowarsz
awa/7,141637,23672778,sprawdzaja-wlascicieli-pytonow-w-calym-kraju-jest-do-
chodzenie.html.

Brodie, Ian. 2018. “Pretend News, False News, Fake News: The Onion as Put-On, 
Prank, and Legend”. The Journal of American Folklore 522: 451–459.

Brunvand, Jan Harold. 1996. American Folklore: An Encyclopedia. New York: Garland 
Publishing Company.

Brunvand, Jan Harold. 2012. Encyclopedia of Urban Legends, Second Edition. Santa 
Barbara: ABC-CLIO.

Bukłaha, Zuzanna. 2018. “Nowy trop w sprawie pytona? Jego właściciel mógł umrzeć, 
a wąż zostać wypuszczony na wolność”. Wyborcza.pl. Accessed April 12, 2020. htt
ps://warszawa.wyborcza.pl/warszawa/7,54420,23869223,nowy-trop-w-sprawie-
pytona-jego-wlasciciel-mogl-umrzec-a.html.

Cerstve Zarty. 2018. “Divadlo STANDUP”. YouTube. Accessed April 12, 2020. https://
www.youtube.com/watch?v=8M0exYsi5Jw.

Chełmiński, Jakub. 2018. “Pyton pozował w erotycznej sesji na plaży nad Wisłą. Czy 
to jego szuka policja?” Wyborcza.pl. Accessed April 12, 2020. https://warszawa.
wyborcza.pl/warszawa/7,54420,23661375,pyton-pozowal-w-rozbieranej-sesji-
na-plazy-nad-wisla.html.

Cieśla, Aleksandra. 2013. “Rośnie moda na egzotyczne zwierzęta. Dlatego, że podno-
szą prestiż właściciela?” GazetaWrocławska.pl. Accessed April 12, 2020. https://
gazetawroclawska.pl/rosnie-moda-na-egzotyczne-zwierzeta-dlatego-ze-podno-
sza-prestiz-wlasciciela/ar/752813.

Czcij niedźwiedzia. 2018. “Sam diabeł”. Facebook. Accessed April 12, 2020. https:// 
www.facebook.com/zespolmysleniaironicznego/photos/a.112079778802235/ 
1957578030919058/?type=3&theater.

Czubala, Dionizjusz. 2014. Polskie legendy miejskie. Katowice: Thesaurus Silesiae.
———. 2005. Wokół legendy miejskiej. Bielsko-Biała: Wydawnictwo ATH.
Dachnij, Kamil. 2018. “Pyton tygrysi na wolności. Czy jest groźny dla człowieka?”. 

NaTemat.pl. Accessed April 12, 2020. https://natemat.pl/243199,dlaczego-pyton-
tygrysi-jest-grozny-co-moze-zrobic.



A R T I C L E S

262

Dale, Rodney. 1978. The Tumour in the Whale: A Collection of Modern Myths. London: 
Duckworth.

Do Rzeczy. 2018. “Pyton gigant pod Warszawą. Może pożreć nawet rybaka”. DoRzeczy.
pl. Accessed April 12, 2020. https://dorzeczy.pl/kraj/69993/Pyton-gigant-pod-
Warszawa-Moze-pozrec-nawet-rybaka.html.

Dodo. 2018. “Zostałem ugryziony przez węża spod Warszawy”. YouTube. Accessed  
April 12, 2020. 

https://www.youtube.com/watch?v=ajERJOsN0Gw; https://www.youtube.com/
watch?v=yrTxyozzyEE.

Dolak, Mateusz. 2018. “Pyton nadwiślański nie żyje. Zakończono akcję poszukiwaw-
czą”. Super Express. Accessed April 12, 2020. https://www.se.pl/warszawa/
poszukiwany-pyton-nie-zyje-akcja-poszukiwawcza-zakonczona-aa-LK-
Sp-JTUs-4ewu.html.

Dwów. 2018. “Epizod 01 Zgubiliśmy Węża”. YouTube. Accessed April 12, 2020. https://
www.youtube.com/watch?v=6cjnKzgQU3w&t=2112s.

Dziennik.pl. 2018. “Gdzie się ukrywa pyton tygrysi? Eksperci analizują teraz zdjęcia 
z obszaru poszukiwań”. Dziennik.pl. Accessed April 12, 2020. https://wiadomosci.
dziennik.pl/wydarzenia/artykuly/577692,pyton-tygrysi-gdzie-jest-pyton-waz-
wisla-poszukiwania-jak-sie-zachowac.html,komentarze-najnowsze,1.

EDGARD jezykiobce.pl. 2018. “Wo ist der Python?” Facebook. Accessed April 12, 2020. 
https://w w w.facebook.com/jezykiobcepl/photos/a.138082462869403/ 
2282896931721268/?type=3.

Ellis, Bill. 2018. “Fake News in the Contemporary Legend Dynamic”. The Journal of 
American Folklore 522: 398–404.

Escape Room. 2018. “U nas pyton znalazłby się w godzinę”. Facebook. Accessed  
April 12, 2020. https://www.facebook.com/elementEscapeRoomBydgoszcz/
photos/a.1266737620034%20816/2078532988855271/?type=3.

Express Bydgoski. 2018. “Pół Polski szuka pytona, drugie pół się śmieje”. Expres-
sbydgoski.pl. Accessed April 12, 2020. https://expressbydgoski.pl/pol-polski-szuka-
pytona-drugie-pol-sie-smieje-zobaczcie-memy/ga/13349827/zd/30188305.

Fakt. 2020. Fakt.pl. Accessed April 12, 2020. 
Frank, Russell. 2015. “Caveat Lector: Fake News as Folklore”. The Journal of American 

Folklore 509: 315–332.
———. 2018. “Fake News vs. ‘Foke’ News: A Brief, Personal, Recent History”. The 

Journal of American Folklore 522: 379–387.
Gildia.pl. 2018. „O pytonie, który sterroryzował Warszawę i turystów wystraszył – opis”. 

Gildia.pl. Accessed April 12, 2020. https://www.komiks.gildia.pl/komiksy/o-py-
tonie-ktory-sterroryzowal-warszawe-i-turystow-wystraszyl/1.

Graliński, Filip. 2009. “Puma w Polsce”. Atrapa.net. Accessed April 12, 2020. http://
atrapa.net/legendy/puma.htm.

Hajduk-Nijakowska, Janina. 2012. “Folklorystyczny nerw Internetu. Wspólnotowa 
przestrzeń emocji i wyobraźni”. Kultura Popularna 3 (33): 6–18.

Himma-Kadakas, Marju. 2017. “Alternative Facts and Fake News Entering Journalistic 
Content Production Cycle”. Cosmopolitan Civil Societies: An Interdisciplinary 
Journal 2: 25–40.



  
M A T E U S z  N A P I ó R K O w S K I  |  Y E A R  O F  T H E  S N A K E

263

HW. 2018. “Zaginiony wąż boa dusiciel z osiedla Czyżkówko w Bydgoszczy odnalazł się!”. 
Bydgoszcz nasze miasto. Accessed April 12, 2020. https://bydgoszcz.naszemiasto.pl/
zaginiony-waz-boa-dusiciel-z-osiedla-czyzkowko-w-bydgoszczy/ar/c8-4722433.

Imet. 2018. “System kanalizacji zewnętrznej PRAGMA”. Facebook. Access
ed April 12, 2020. https://w w w.facebook.com /phuimet wichowo/pho-
tos/a.270906823065146.1073741827.270849356404226/1061369917352162/?-
type=3&amp%3Bamp%3Bamp%3Btheater&amp%3Bamp%3Bamp%3B_fb_
noscript=1&amp%3Bamp%3B_fb_noscript=1&amp%3B_fb_noscript=1&_fb_no.

Jasiński, Maciej and Ksawery Jasiński. 2018. O pytonie, który sterroryzował Warszawę 
i turystów wystraszył. Warszawa: Independent publishing.

Jęczeń, Agnieszka. 2010. “Narracyjny aspekt plotki w kulturze popularnej”. Media – 
Kultura – Komunikacja Społeczna 6: 152–167.

Kinsella, Michael. 2011. Legend-Tripping Online: Supernatural Folklore and the Search 
for Ong’s Hat. Jackson: University Press of Mississippi.

Konieczek, Martyna. 2018. “Niebezpieczny pyton wciąż poszukiwany. Nowe ślady 
nad Wisłą. Policja apeluje: nie spacerujcie nad rzeką”. Warszawa nasze miasto. 
Accessed April 12, 2020. https://warszawa.naszemiasto.pl/niebezpieczny-py-
ton-wciaz-poszukiwany-nowe-slady-nad-wisla/ar/c1-4719993.

Kosowska, Ewa. 1985. Legenda. Kanon i transformacje. Św. Jerzy w polskiej kulturze 
ludowej. Wrocław: Zakład Narodowy im. Ossolińskich.

Kozicki, Wojciech. 2018. “Puma w Polsce! Pokazali nagranie wideo”. Planeta.pl. 
Accessed April 12, 2020. https://www.planeta.pl/Wiadomosci/Polska/Puma-
grasuje-w-Polsce!-Kierowca-pokazal-tajemnicze-nagranie-wideo.

Kozinets, Robert V. 2012. Netnografia. Badania etnograficzne online. Transl. Maja 
Brzozowska-Brywczyńska. Warszawa: Wydawnictwo Naukowe PWN.

Krakus. 2018. “Mamy go”. Smaki.pl. Accessed April 12, 2020. https://smaki.pl/gale-
ria/12927/11/pomyslowa-kampania-reklamowa-ogorkow-krakus.html.

Kurdyła, Krzysztof. 2020. „Nosacz sundajski jako stereotypowy Polak + najlepsze 
aplikacje do memów”. Antyweb.pl. Accessed April 12, 2020. https://antyweb.pl/
nosacz-sundajski-jako-stereotypowy-polak-najlepsze-aplikacje-do-memow/.

Kusi na Kulturę. 2018. „Epitafium dla Pytona znad Wisły”. Facebook. Accessed April 
12, 2020. https://www.facebook.com/kusinakulture/posts/1432286090248476.

Kuszlewicz, Karolina. 2018. “Pilne. Śmiertelnie niebezpieczni ludzie zagrożeniem dla 
pytona”. Krytyka Polityczna. Accessed April 12, 2020. https://krytykapolityczna.
pl/kraj/pyton-warszawa-prawa-dzikich-zwierzat/.

Kwejk. 2018. “Jak przepędzić czeską pumę”. Kwejk.pl. Accessed April 12, 2020. https://
kwejk.pl/obrazek/3405685/jak-przepedzic-czeska-pume.html.

Łuczeczko, Paweł. 2007. “Z Trobriandów do Torunia, czyli funkcjonalna analiza 
studenckiej anegdoty. Z badań nad folklorem współczesnym studentów UMK 
w Toruniu”. In Z trzeciego brzegu Wisły. Szkice z antropologii Torunia, edited by 
Hubert Czachowski, Olga Kwiatkowska, Adrian Mianecki, Artur Trapszyc, 95–111. 
Toruń: Wydawnictwo Naukowe UMK.

M.C. 2018. “Pyton tygrysi w Warszawie − węża nie znaleziono, ale...”. Eska.pl. Acces
sed April 12, 2020. https://www.eska.pl/news/pyton-tygrysi-w-warszawie-weza-
nie-znaleziono-ale-aa-89eq-aF7Q-xCAK.html.



A R T I C L E S

264

mab/mk. 2015. “Uwaga! W polskich lasach grasuje puma”. TVN Meteo. Accessed Apri
l 12, 2020. https://tvnmeteo.tvn24.pl/informacje-pogoda/polska,28/uwaga-w-pol-
skich-lasach-grasuje-puma,173785,1,0.html.

Maddala, Chiranjeevi. 2017. “What is Real-Time Marketing? 5 Best Examples of Real-
Time Marketing”. Digital Ready. Accessed April 12, 2020. https://digitalready.co/
blog/what-is-real-time-marketing-and-5-best-examples-of-real-time-marketing.

Marwick, Alice E. 2018. “Why Do People Share Fake News? A Sociotechnical Model 
of Media Effects”. Georgetown Law Technology Review 2: 474–512.

Mielnik, Jakub. 2018. “Gwiazdy sezonu ogórkowego”. Wprost.pl.  Accessed  
April 12, 2020. https://www.wprost.pl/tygodnik/10143876/gwiazdy-sezonu- 
ogorkowego.html.

Napiórkowski, Mateusz. 2016. “The Fire of the Students Dormitory No. 4 – Torun’s 
Urban Legends and Students’ Folklore”. Rocznik Toruński 43: 273–292.

———. 2018. “Netlore Urban Legends as an Expression of Unrest in the Modern 
World”. Literatura i Kultura Popularna 24: 357–368.

Natkabistro. 2018. “Wszyscy szukają pytona…” Facebook. Accessed April 12,  
2020. https://www.facebook.com/Natkabistro/photos/a.420473381740016/ 
511375662649787/?type=3&theater.

Niedźwiecki, Mariusz. 2018. “Wąż, którego nie było? Minął rok od poszukiwań pytona nad 
Wisłą”. Radio dla Ciebie. Accessed April 12, 2020. https://www.rdc.pl/informacje/
waz-ktorego-nie-bylo-minal-rok-od-poszukiwan-pytona-tygrysiego-nad-wisla/.

NTO.pl. 2009. “Drapieżny kot sfilmowany na Opolszczyźnie…” YouTube. Accessed Apr
il 12, 2020. https://www.youtube.com/watch?time_continue=27&v=psgil6b_Xd4.

Orszulak, Tomasz. 2018a. “Pyton nad Wisłą, policja ostrzega mieszkańców. W tym 
miejscu trzeba bardzo uważać”. WawaLove. Accessed April 12, 2020. https://
wawalove.wp.pl/pyton-nad-wisla-policja-ostrzega-mieszkancow-w-tym-miejscu-
trzeba-bardzo-uwazac-6271854540556417a.

———. 2018b. “Pyton tygrysi nad Wisłą. Trwają poszukiwania, w miejscowości 
Gassy znaleziono nowe ślady węża”. O2.pl. Accessed April 12, 2020. https://www.
o2.pl/artykul/pyton-tygrysi-nad-wisla-trwaja-poszukiwania-w-miejscowosci-gas-
sy-znaleziono-nowe-slady-weza-6271822254995585a.

Palczewski, Marek. 2018. “Entry: Fake news”. In Mały leksykon postprawdy, edited by 
Małgorzata Wójcik, 28. Accessed June 2, 2020. https://wid.org.pl/wp-content/
uploads/E_wydanie-Ma%C5%82y-Leksykon-Postprawdy.pdf.

Patyk, Mateusz. 2018a. “Pyton z Warszawy brał udział w rozbieranej sesji? Fotograf 
zgłosił się na policję”. WawaLove. Accessed April 12, 2020. https://wawalove.wp.pl/
pyton-z-warszawy-bral-udzial-w-rozbieranej-sesji-fotograf-zglosil-sie-na-policje-
6272550117890177a.

———. 2018b. “Sensacyjny wątek w sprawie pytona spod Warszawy. Policja bada nowy 
trop”. WawaLove. Accessed April 12, 2020. https://wawalove.wp.pl/sensacyjny-wa-
tek-w-sprawie-pytona-spod-warszawy-policja-bada-nowy-trop-6292418154518145a.

Picuki. 2018. “Pyton Warszawski”. Picuki.com. Accessed April 12, 2020. https://www.
picuki.com/tag/pytonwarszawski.

Piekarska, Małgorzata Karolina. 2018. “Nic nie łączy tak jak… wąż”. W świecie absurdów 
(blog). Accessed April 12, 2020. http://blog.piekarska.com.pl/?p=139814.

Pinkbestyja. 2018. “Też go szukacie?” Instagram. Accessed April 12, 2020. https://www.
instagram.com/p/BlTiERGhQXz/?utm_source=ig_embed.



  
M A T E U S z  N A P I ó R K O w S K I  |  Y E A R  O F  T H E  S N A K E

265

Pisingerová, Barbora. 2019. “Jít pryč puma! Česká šelma míří do Polska, Poláci baví 
speciálním slovníčkem”. Frekvence1.com. Accessed April 12, 2020. https://www.
frekvence1.cz/clanky/jit-pryc-puma-ceska-selma-miri-do-polska-polaci-bavi-spe-
cialnim-slovnickem.shtml.

PKF. 1950. “The War Against the Colorado Potato Beetle”. YouTube. Accessed April 1
2, 2020. https://www.youtube.com/watch?v=ky6jeUuVNgo. 

Plucik, Witold. 2018. “Pyton Warszawski – szybka akcja”. YouTube. Accessed April 1
2, 2020. https://www.youtube.com/watch?v=28FL56bzLpg.

Portal 24jgora.pl. 2017. “Ktoś wyrzucił z domu pytona królewskiego”. 24jgora.pl.  
Accessed April 12, 2020. https://24jgora.pl/artykul/ktos-wyrzucil-z-domu/534830.

Press Service. 2018a. “Press-Service Monitoring Mediów”. Facebook. Accessed April 
12, 2020. https://www.facebook.com/PSMMonitoring.

———. 2018b. “Co w trawie piszczy?” Facebook. Accessed April 12, 2020.  
https://pl-pl.facebook.com/PSMMonitoring/photos/a.120948501253345/ 
2172689586079216/?type=3&theater.

Pudelek. 2018. “Maryla Rodowicz nie boi się pytona: Prędzej ja go zjem niż on mnie”. 
Pudelek.pl. Accessed April 12, 2020. https://www.pudelek.pl/artykul/132523/
maryla_rodowicz_nie_boi_sie_pytona_predzej_ja_go_zjem_niz_on_mnie/.

Rakosza, Kamil. 2018. “Rzucił się na bobra. Wędkarz spod Warszawy opowiada o spot-
kaniu z pytonem tygrysim”. NaTemat.pl. Accessed April 12, 2020. https://natemat.
pl/243397,poszukiwanie-pytona-tygrysiego-waz-byl-widziany-w-okolicach-otwocka.

Red. 2018. “Krzysztof Rutkowski opublikował zdjęcie... z pytonem”. Dziennikbaltycki.pl.  
Accessed April 12, 2020. https://dziennikbaltycki.pl/krzysztof-rutkowski-opub-
likowal-zdjecie-z-pytonem-a-nie-mowilem-ze-bede-go-mial-oglosil-znany-de-
tektyw/ar/13359015.

RED RMF. 2018. “W Warszawie odnaleziono wylinkę blisko 6-metrowego pytona tygry-
siego. UWAGA, wąż może być niebezpieczny dla ludzi! [zdjęcia]”. Express Bydgoski. 
Accessed April 12, 2020. https://expressbydgoski.pl/w-warszawie-odnalezi-
ono-wylinke-blisko-6metrowego-pytona-tygrysiego-uwaga-waz-moze-byc-nie-
bezpieczny-dla-ludzi-zdjecia/ar/c1-13324054.

Simpson, Jacqueline, and Steve Roud. 2000. A Dictionary of English Folklore. Oxford: 
Oxford University Press.

Snake Busters. 2018. “Wąż Busters – jak złapaliśmy pytona znad Wisły”. YouTube. 
Accessed April 12, 2020. https://www.youtube.com/watch?v=MCNNR_vBHO4.

Solecka, Katarzyna. 2018. “Detektyw Rutkowski na tropie pytona: Jak będzie trzeba, 
to użyjemy śmigłowca”. Rmf.fm. Accessed April 12, 2020. https://www.rmf.fm/
magazyn/news,17635,detektyw-rutkowski-na-tropie-pytona-jak-bedzie-trze-
ba-to-uzyjemy-smiglowca.html.

Staroń, Maria. 2018. “Krzysztof Jackowski wskazał, gdzie znajduje się poszukiwany 
pyton tygrysi”. Rmf.fm. Accessed April 12, 2020. https://www.rmf.fm/magazyn/
news,17610,krzysztof-jackowski-wskazal-gdzie-znajduje-sie-poszukiwany-py-
ton-tygrysi-mapa.html.

Strauchmann, Krzysztof. 2011. “Sensacja! Puma grasuje na południowych Morawach”. 
Nowa Trybuna Opolska. Accessed April 12, 2020. https://nto.pl/sensacja-puma-gra-
suje-na-poludniowych-morawach/ar/4453467.



A R T I C L E S

266

Štůsek, Michal. 2009. “Puma už je na Bruntálsku, zabila koloucha”. Aktuálně.cz. Acces
sed April 12, 2020. https://magazin.aktualne.cz/puma-uz-je-na-bruntalsku-zabila-
koloucha/r~i:article:640344/.

Super Express. 2020. Se.pl. Accessed April 12, 2020. 
Śmigiel, Martyna. 2018. “Pytona tygrysiego znajdziesz nie nad Wisłą, ale w piekarni. 

Sprzedają tam chałkę Pyton w kształcie węża”. Wyborcza.pl. Accessed April 12, 202
0. https://warszawa.wyborcza.pl/warszawa/7,54420,23745823,pytona-tygrysiego-
znajdziesz-nie-nad-wisla-ale-w-piekarni.html.

Tob. 2018. “Krzysztof Rutkowski szuka pytona w Toruniu nad Wisłą. Internauci 
bezlitośni [NAJŚMIESZNIEJSZE MEMY]”. Nowości.com. Accessed April 12, 20
20. https://nowosci.com.pl/krzysztof-rutkowski-szuka-pytona-w-toruniu-nad-wis-
la-internauci-bezlitosni-najsmieszniejsze-memy/ar/13348101.

TUB. 2018. “Czytelniczka: widziałam ogromnego węża! Czy to poszukiwany pyton 
tygrysi? [FOTO]”. Ototorun.pl. Accessed April 12, 2020. https://ototorun.pl/
artykul/czytelniczka-widzialam/483058.

TVN Warszawa. 2018. “Wylinka pięciometrowego węża nad Wisłą. Służby proszą 
o ostrożność”. Tvn24.pl. Accessed April 12, 2020. https://tvn24.pl/tvnwarszawa/
najnowsze/wylinka-pieciometrowego-weza-nad-wisla-sluzby-prosza-o-os-
troznosc-263976.

TVN24. 2009. “Puma okazała się wyrośniętym kotem”. Tvn24.pl. Accessed April  
12, 2020. https://tvn24.pl/polska/puma-okazala-sie-w yrosnietym-ko-
tem-ra100435-3597932.

Urbex History. 2018. “Poszukiwania pytona pod Warszawą”. YouTube. Accessed April 
12, 2020. https://www.youtube.com/watch?v=SKLjw_C4RWc.

Warszawawpigułce. 2018a. “Pyton ruszył na żer! Tuż przed Otwockiem gad zaatakował 
bobra!” Warszawawpigułce.pl. Accessed April 12, 2020. https://warszawawpigulce.
pl/pyton-ruszyl-na-zer-tuz-przed-otwockiem-gad-zaatakowal-bobra/.

———. 2018b. “Pyton nad Wisłą pożarł psa! Wciąż jest na wolności. Odławiacze na mie-
jscu”. Warszawawpigułce.pl. Accessed April 12, 2020. https://warszawawpigulce.
pl/pyton-nad-wisla-pozarl-psa-wciaz-jest-na-wolnosci-odlawiacze-na-miejscu/.

We Love Nails. 2018. “Nadwiślański pyton na paznokciach?” Facebook. Accessed Apr
il 12, 2020. https://www.facebook.com/watch/?v=2043153472382493.

Wikipedia. 2020. “Gassy”. Wikipedia. Accessed April 12, 2020. https://pl.wikipedia.
org/wiki/Gassy.

Wyborcza.pl. 2018. “Pyton nad Wisłą? Pod Warszawą trwają poszukiwania ogrom-
nego gada, który mógł uciec z hodowli”. Wyborcza.pl. Accessed April 12, 2020.  
https://warszawa.wyborcza.pl/warszawa/7,54420,23652091,pyton-nad-wisla-
pod-warszawa-trwaja-poszukiwania-ogromnego.html.

Wykop. 2018. “Pyton istnieje. Na jego ślad trafił pies tropiący”. Wykop.pl. Accessed  
April 12, 2020. https://www.wykop.pl/link/4430285/pyton-istnieje-na-jego-slad-
trafil-pies-tropiacy/.

Zwierzętomania. 2018. “Analiza – PYTON znad Wisły. Prawda, czy żart?” YouTube. 
Accessed April 12, 2020. https://www.youtube.com/watch?v=zdFtpfMf4P8.


